[image: image1.jpg]


John Grant
John Grant has been involved in efforts to integrate sustainability and marketing since the early 2000s. He is the author of 4 bestselling books on new frontiers in marketing, media and innovation, and on social networks, social change and sustainability. He also serves as a consultant for governments and leading corporations, where, among other things, he applies his extensive experience in innovative marketing and new media to fuse corporate sustainability goals with web 2.0 platforms. John co-founded the award-winning socially aware ad agency St Luke's and is a non-executive director of several high profile start-ups. John is also a prolific speaker, journalist and blogger.

