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The Bottom Line
This data clearly shows that Martha Roby’s campaign has the momentum as we head into the final four weeks of the election.  Martha erased an eight-point deficit from the summer and has taken a slight lead over Congressman Bright who is suffering from declining ballot support and favorable ratings.  With sufficient resources, Martha looks well-positioned to be the next Congresswoman from this district.

Key Findings
Martha Roby is the frontrunner heading in to the home stretch.  Overall, 45% of likely voters are supporting Martha, while 43% are backing Bright (11% undecided).  Martha had trailed Bright by eight points back in July (41% Roby – 49% Bright) – so the ballot movement towards Martha since the general election campaign has begun has been significant.  
· Martha’s definite vote support is higher than Bright’s.  Fully 32% of voters say they are definitely voting for her, while 28% are definitely supporting Bright.  

· Among high interest voters – those who say they are “extremely interested” in the upcoming elections (a “10” on a one-to-ten interest scale) – Martha reaches 51% on the ballot and enjoys an 11-point lead (51% Roby – 40% Bright).  Among “8-10” voters (very interested voters), Martha maintains a solid edge (47% Roby – 41% Bright).  

· And, voters who are familiar with both Martha and Bright (have an opinion of both candidates), are voting for Martha by a 30-point margin (63% Roby – 33% Bright).  The more voters hear about us, the better we do on Election Day.  

While Bobby Bright is ramping up his television advertising, his image numbers are heading in the opposite direction.  Despite the finding that 83% of voters have seen, read, or heard something about Bright and his campaign recently, his favorable image numbers are on the decline.  In July, he was a net 34-favorable image rating (62% fav – 28% unfav); today, it’s at a 21-favorable rating (52% – 31%).  

This is a solid Republican district.  By a 19-point margin, voters here prefer a Republican representative in Congress (51% Republican – 32% Democratic) and Robert Bentley enjoys a 20-point lead at the top-of-the-ticket (55% Bentley – 35% Sparks).  

Public Opinion Strategies conducted a telephone survey of 300 likely general election voters in Alabama’s Second Congressional District, October 3-4, 2010.  This study has a margin of error of +/- 5.66%.

